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ABSTRACT

Media not only serve as the voice of sports but also provide a platform
for inspiration, fostering unity, and conveying profound and impactful
messages to the world. The main objective of this research is to
examine the literature on media in sports events from both intellectual
and scientific perspectives (content analysis). The data for this study
were extracted from the SCOPUS database, covering the period from
1971 to 2024. Articles were selected based on keywords related to
"event*", "sport*", and "media." VOS viewer software was used to
analyze citation networks. The analysis of author keywords revealed
emerging terms such as "social media," "Twitter," "sports media,"
"Facebook," "COVID-19," "sentiment analysis," and "nationalism."
The content analysis results revealed that media play a pivotal role in
strengthening national identity, highlighting sports achievements, and
fostering the commercialization of sports. Equitable coverage, free
from discrimination, along with the synergy between traditional and
modern media, can significantly enhance the effectiveness of
communication strategies. These findings can serve as a valuable
resource for policymakers and researchers in anticipating future trends
and formulating effective strategies to maximize the benefits of media
in the context of sporting events.
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Extended Abstract

Introduction

Media play a significant role in today’s world in disseminating information, shaping attitudes, and
reinforcing social norms. This role becomes even more prominent in sporting events, which attract
large audiences. Media coverage can contribute to increasing awareness of and respect for athletes,
particularly women; however, when coverage is unfair, it may reinforce gender stereotypes.
Furthermore, by reflecting international sporting events, media can contribute to attracting tourists,
improving the global image of host cities, and generating economic benefits.

Traditional media such as television play an important role in information dissemination,
entertainment, and increasing sports participation. In contrast, social media facilitate direct
communication between athletes, teams, and fans, making access to content easier while creating new
opportunities for branding, advertising, and interaction. Despite the importance of media in sporting
events, most previous studies have focused primarily on social media, and a comprehensive
examination of the overall role of media in this field has been limited.

Therefore, this study employs bibliometric analysis to examine trends, research patterns, gaps, and
future directions in studies concerning the role of media in sporting events. The data for this research
were extracted from articles published in the Scopus database between 1971 and 2024, and they were
analyzed through bibliometric analysis and content analysis. The findings of this study can contribute
to a better understanding of the impact of media on sporting events and assist policymakers and sports
managers in making more effective use of media.

Methods

This study employed the bibliometric method to examine research related to the role of media in
sporting events. First, a set of keywords including “sport*,” “event*,” and “media” was selected to
search for relevant articles. The research data were extracted from the Scopus scientific database,
which is considered one of the most comprehensive academic databases. The time span of the data
ranged from 1971 to November 11, 2024.

In total, 392 articles from 226 academic sources were identified, involving 974 authors from 58
countries, and 1,761 keywords were recorded across these studies. After data extraction, the
information was stored in CSV format and prepared for analysis.

The VOSviewer software was used to analyze the data in order to identify research patterns,
collaboration networks, and the scientific mapping of the field. In this study, bibliometric analysis and
research performance analysis were first conducted. Subsequently, through content analysis of the
existing literature, the role of media in sporting events was examined, and finally the findings and
results were presented.

Results

The findings indicate that a total of 392 articles on media and sporting events were analyzed, and the
publication trend has increased significantly since around 2002. In terms of scientific production, the
United States, with 106 articles, has the largest share, followed by the United Kingdom (69) and
Australia (54). These articles were published in 226 journals, approximately 28.5% of which
appeared in 11 leading journals, with the International Review for the Sociology of Sport exerting the
greatest influence in this field.

Keyword analysis reveals that the main research themes include "social media,” “media coverage,”
“gender,” “sport marketing, sport tourism,” and ‘“nationalism”. Terms such as “Twitter,”
“Facebook,” “COVID-19,” and “sentiment analysis” have emerged as new and growing topics. In
addition, the scientific collaboration network among the 974 authors is relatively dispersed, while the
United States demonstrates the most extensive international collaboration.

Highly cited studies indicate that media can influence the image of tourism destinations, intentions
to visit host countries, audience loyalty to sports channels, public opinion, and national identity. At the
same time, some studies have highlighted issues such as gender or racial discrimination in sports
media coverage. Overall, the findings demonstrate the significant and reciprocal relationship between
media and sporting events in the development, branding, and commercialization of sport.
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Conclusion

This study was conducted to examine the literature on the role of media in sporting events from two
perspectives: intellectual and scientific. The results of the bibliometric analysis showed that the
United States is the leading country in scientific production in this field, followed by the United
Kingdom and Australia. Chalip was also identified as one of the active researchers in this area, and
International Review for the Sociology of Sport is considered the most important and most highly
cited outlet for publishing research in this field. Emerging keywords such as “social media,”
“Twitter,” “Facebook,” “COVID-19,” “sentiment analysis™, and “nationalism indicate” that research
has moved toward examining the effects of emerging technologies, contemporary social phenomena,
and qualitative data analysis in sports media. The dispersion of highly cited articles also reflects the
breadth and interdisciplinary nature of this field.

The results of the content analysis showed that media play an essential and reciprocal role in the
world of sport. In addition to information dissemination, they are also influential in cultural
representation, strengthening social cohesion, facilitating cultural exchange among nations, and
reinforcing national identity and pride. Media can also contribute to media justice and the acceptance
of diversity through fair representation free from gender, racial, religious, or physical bias. From an
economic perspective, media contribute to the economic sustainability of sport through advertising
and sponsorship attraction, and the use of technologies such as advanced live broadcasting, augmented
reality, and multi-angle tools improves the spectator experience. The findings also show that the
strategic integration of traditional and digital media can enhance the effectiveness of communicating
sports messages. Accordingly, the development of appropriate media policies, technological
infrastructure, and adherence to professional ethical principles in sports media coverage are essential.

Finally, it is recommended that future research address the integration of traditional and modern
media, the impact of emerging technologies on media coverage and audience satisfaction, and the
examination of equal coverage of athletes in terms of gender, race, religion, and disability, as well as
study audience interactions with media. Moreover, since this study was based solely on the Scopus
database and bibliometric analysis and focused on research and review articles, the use of databases
such as Web of Science in future studies could expand the scope of the analysis.
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